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MARKETING

TELLS A STORY
DRIVES CONVERSIONS
PROVIDES RESULTS

AIM HIGHER
REACH FURTHER
GET CLOSER TO YOUR GOALS
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@ A simple step-by-step guide to creating Social Media
[]2/ content
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DISCLAIMER #12 dndodamnall £33

Essential questions designed to deeply understand your
journey, goals, and unique literary identity.
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Social Media Framework

To help entrepreneurs, marketers, and content
creators build consistent, purposeful content using

four foundational content pillars tailored for the
MENA region.

Whatis a pillar ;

It's a simple method of grouping your content into 3—4
main themes. Each pillar reflects a core part of your brand
— like what you know, what you do, or what you believe —
and helps you post with more focus, variety, and impact.
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Core Pillars + 1 Pillar
Pillar 1: Educational Content

Position yourself as an expert. Teach. Share value.
Content Ideas:

1."3 industry terms explained in 30 seconds"

2."How to avoid common mistakes in your niche"

3."What nobody tells you about [your
service/product]"

4."Step-by-step how to solve a simple problem”

5."Things you wish you knew before you started"

6."Mini case study: how a simple change brought
results"

7."Client question answered in 1 minute"

8."Behind the scenes of how we plan our
strategies”

9."Trends in your market you should actually pay
attention to"

10."Do’s and Don’ts for beginners"
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Pillar 2: Proof & Results
Build trust. Show your work. Make the value tangible.

Content Ideas:
1."Before vs. After using our service"
2."A client testimonial in their own words"
3."How we helped X business increase sales by Y%"
4,"DM screenshots (with privacy) of positive
feedback"
5."Milestones your business or client achieved"
6."Results in 30 days: real numbers, real work"
7."What clients say after 6 months with us"
8."Monthly recap: what we delivered"
9."Reactions from first-time users"
10."Transformation story from our client archives"

Pillar 3: Human & Relatable
Make the brand feel real. Be approachable. Build
connection.

Content Ideas:

1."Why | started this business (and what changed
me)"

2."A hard day that taught me a valuable lesson”

3."Here’'s what my workspace really looks like"

4."Small wins | celebrate (even when no one sees
them)"

5."What | learned from failing at something"

6."A quote that shifted how | think about my work"

7."Things clients never see but matter so much"

8."A real story from my early days in business"

9."My routine when | need to reset"
10."Behind the scenes of a launch day" —
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Pillar

Pillar 4: Community Engagement

Spark conversations. Involve your audience. Create
two-way value.

Content Ideas:

1."What topic do you want me to cover next?"

2."Which of these two options do you prefer — A or
B?"

3."My most controversial opinion about [industry]...
agree or disagree?"

4."What's your biggest struggle in business right
now?"

5."Rate this idea 1to 10 in the comments"

6."A quick poll: would you try this or not?"

7."DM me a question — I'll answer it in a video"
8."Let’s build this together: suggest a
name/feature”

9."Tag someone who needs to hear this today"
10."What’s your #1 advice for someone just starting
out?"

Ready to use this strategy? Choose one pillar per day,
rotate through the week, and build trust, authority,
and engagement — all while staying true to your
voice.
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This document and its contents are intended for informational and
educational purposes only and do not constitute legal, financial, or
business advice. While the strategies and frameworks outlined herein are
based on industry best practices, implementation outcomes may vary
depending on individual business contexts and market conditions.

The author and DXtera are not liable for any direct, indirect, or
consequential loss or damage arising from the use of this framework. Users
are encouraged to seek professional advice tailored to their specific
circumstances.

All content, designs, and materials in this document are the intellectual
property of DXtera and may not be reproduced, redistributed, or sold
without prior written permission.

This framework is provided in good faith, and its use is subject to
compliance with applicable laws and regulations in Egypt and other
jurisdictions.
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Z Consulting Services

THANK YOU



