
 

AI Prompts for Brand Positioning 
 

English + Arabic + Fictional Brand Example 

 
 

Purpose of this note: Provide an outline for brand positioning prompts using AI. 
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English version 
Use these prompts to explore positioning for a product, service or personal brand, then translate a selected 
direction into communication. AI suggestions are working options to evaluate, not market research. 

How to use 
Replace the bracketed fields with your information. Write “unknown” where information is missing. Paste 
Prompt 1 into a fresh AI chat. Review the options, then use Prompt 2 in the same chat. Evaluate the results using 
the review questions. 

Prompt 1 Develop positioning options 
Act as a brand positioning and messaging strategist. Help me develop positioning options grounded in the 
following brief. 

Brand name and stage: [name; new or established brand] 

Brand type and offer: [product, service or personal brand; what you offer] 

Market and geography: [where and how you sell or operate] 

Potential audience: [consumer or business customers; decision makers if relevant] 

Customer needs and buying context: [known needs or possible use cases; label assumptions] 

Features and capabilities: [materials, expertise, process, customisation, delivery or service model] 

Price or fee range: [amount and currency, or unknown] 

Alternatives and competitors: [known options customers could choose, or unknown] 

Evidence: [verified feedback, results, credentials or product facts; state if none] 

Constraints: [capacity, availability, lead times or other relevant limits] 

Current brand description: [paste existing wording, or write “none”] 

If essential information is missing, ask up to five focused questions and wait for my answers before proceeding. 
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English prompts continued 

Prompt 1 continued 
Critique the current description, if supplied, for specificity, differentiation and credibility. Then propose three 
distinct positioning directions in a compact table. For each, include: 

1. Priority audience and relevant buying or decision context. 

2. Customer need and proposed benefit. 

3. A clear positioning statement. 

4. Supplied facts that support the direction. 

5. Potential differentiation from alternatives, labelled unverified unless supported. 

6. Assumptions and specific research needed to evaluate the direction. 

Do not invent customer feedback, market findings, competitor facts or advantages. Do not assume a feature is 
distinctive merely because the brand offers it. Separate supplied facts, interpretations and hypotheses. Avoid 
generic claims such as “unique,” “premium” or “for everyone” unless specifically substantiated. Stop after the 
table and wait for me to choose a direction. 

Prompt 2 Translate positioning into communication 
Develop [insert selected direction] as a provisional positioning hypothesis. Use the brief and previous analysis to 
produce: 

1. One clear core brand message in customer-facing language. 

2. Three content themes. For each, give one specific post idea, the evidence or material needed, and how it 
supports the positioning. 

3. One coherent visual direction covering imagery, composition and relevant applications such as packaging, 
website, presentations or social content. Explain how the choices express the positioning. 

4. The key customer and competitor questions to resolve before adopting this direction. 

Use only supplied facts for factual claims. Label creative recommendations and untested assumptions clearly. 
Avoid unsupported promises and generic language. Adapt the output to the brand type and audience. Keep the 
response concise. Do not create a logo or name unless requested. 

Review before adopting 
Does the message reflect what we can deliver? Is the benefit meaningful to the intended audience? What 
evidence supports each claim? Could competitors credibly say the same thing? What must we validate with 
customers or competitor research? 
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AI Brand Positioning ‘Example Prompts’ 

English version 
This fictional handmade home décor brand demonstrates how to explore positioning with AI, then develop 
messaging, content and visual direction. The brief is invented for learning purposes; no customer or competitor 
research has been conducted. 

How to use 
Paste Prompt 1 into a fresh AI chat. Review the positioning options. Then paste Prompt 2 into the same chat to 
explore the décor refresh direction. Responses may vary; evaluate the reasoning and evidence behind each 
recommendation. 

Prompt 1 Develop positioning options 
Act as a brand positioning and messaging strategist. Use this fictional brand brief: 

• Handmade wooden home décor in Egypt. 

• Products: decorative trays, wall pieces and small tabletop accessories. 

• Selected products can be personalised with names or dates. 

• Prices range from EGP 700 to EGP 1,800. 

• Production takes 5–7 working days. 

• Gift packaging is available. 

• No customer research has been conducted. Housewarming gifting and refreshing an existing space are 
possible buying occasions, not confirmed customer insights. 

• No competitor research has been conducted. 

Our current description is: “Unique, high-quality pieces that bring warmth to every home.” 

First, critique this description for specificity, differentiation and credibility. 

Then propose three distinct positioning directions grounded in the brief. Include small additions for a décor 
refresh as one direction to evaluate, without assuming it is the best option. 
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English prompts continued 

Prompt 1 continued 
Present the directions in a compact table with: 

1. Target audience and buying occasion. 

2. Customer benefit. 

3. Proposed positioning statement. 

4. Product facts that support it. 

5. Assumptions that need customer or competitor research. 

Do not invent customer feedback, market findings or competitive advantages. Personalisation and handmade 
production are product attributes; do not assume they are unique in the market. Do not assume prices are 
affordable or delivery is fast without evidence. Distinguish supplied facts from interpretations and hypotheses. 
Stop after the table and wait for me to select a direction. 

Prompt 2 Develop the décor refresh direction 
Develop “small additions for a décor refresh” as a provisional positioning hypothesis. Use the supplied brief to 
produce: 

1. One clear core brand message in customer-facing language. 

2. Three content themes, each with one specific post idea, the evidence or visual material needed, and an 
explanation of how it supports the positioning. 

3. One coherent visual direction covering photography, composition and packaging presentation, with a reason 
for each choice. 

4. The key customer and competitor questions to resolve before adopting this direction. 

Use only supplied product facts for factual claims. Avoid unsupported promises about affordability, durability, 
sustainability, quality or product performance. Avoid generic phrases such as “unique,” “premium” or “perfect 
for everyone.” 

Keep the response concise. Distinguish creative recommendations from validated findings. Do not invent 
product dimensions, finishes, customer reviews or competitor comparisons. 

Review before adopting 
Does the direction make the customer benefit clearer? Do the content and visuals demonstrate that benefit? 
Could competitors credibly say the same thing? What customer evidence would support or challenge this 
direction? 
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 ة<راجتلا ةملاعلا عضومتل 34انطصلاا ءا-ذلا تاتبمورب

 ةBCDعلا ةخس=لا
 لئاسر Pإ راتخملا ەاجتلاا لMAحت مث ،ةHصخش ةملاع وأ ةمدخ وأ جتنمل ةAراجت ةملاع عضومت فاشكتسلا تاتبمو-,لا ەذه مدختسا

 .قوسلل اثًحV تسfلو مHيقتلل ةHئدcم تاراHخ abانطصلاا ءا[ذلا تاح],قم .يVW هجّوتو ىوتحمو

 مادختسلاا ةقABط
 ،ةد�دج ةثداحم Pإ لولأا تcمو-,لا خس~ا .تامولعملا باHغ دنع »فورعم p,غ« بتwا .كتامولعمV ساوقلأا opqب لوقحلا لدlcسا

�qاثلا تcمو-,لا مدختسا مث ،تاراHخلا عجارو
b �q

b ق .اهسفن ةثداحملاHّجئاتنلا م Vةعجارملا ةلئسأ مادختسا. 

 عضومتلا تاراDخ رOPطت لولأا تIموEFلا
�q صصختم[ فWّت

b راجتلا تاملاعلا عضومتAصو ةHلا اهلئاسر ةغاlسMAقHدعاس .ة�q
b طت �عMAخ رHس� عضومتلل تاراlإ دنP 

 .ةHلاتلا تامولعملا

 ]ةمئاق مأ ةد�دج ؛مسلاا[ :اهتلحرمو ةملاعلا مسا

 ]ضرعلا فصو ؛ةHصخش ةملاع وأ ةمدخ وأ جتنم[ :همدقت امو ةملاعلا عMن

�qارغجلا قاطنلاو قوسلا
b: ]كو نيأHلمعت وأ عي�ت ف[ 

 ]اcًسانم كلذ نا[ نإ رارقلا باحصأ ؛تا[�� وأ دارفأ[ :لمتحملا روهمجلا

 ]تاضا],فلاا حضّو ؛ةلمتحم تامادختسا وأ ةفورعم تاجاHتحا[ :ءا��لا قاHسو ءلامعلا تاجاHتحا

 ]ةمدخلا م�دقت وأ مHلسlلا ،صHصختلا ،لمعلا ةقA ط ،ة-,خلا ،تاماخلا[ :تاردقلاو صئاصخلا

 ]فورعم p,غ وأ ،ةلمعلاو ةمHقلا[ :باعتلأا وأ راعسلأا قاطن

 ]فورعم p,غ وأ ،لHمعلل ةحاتملا ةفورعملا تاراHخلا[ :نوسفانملاو لئادcلا

 ]رفوتت مل نإ ركذا ؛جتنملا قئاقح وأ تلاهؤم ،جئاتن ،ةقثوم ءارآ[ :ةلدلأا

 ]ةلص تاذ ىرخأ دودح وأ دHعاوملا ،رفوتلا ،ةHجاتنلإا ةقاطلا[ :دويقلا

 ]»دجوي لا« بتwا وأ ،ةHلاحلا ةغاHصلا قصلا[ :ةملاعلل Pbاحلا فصولا

]�اVاجإ رظتناو ،ةددحم ةلئسأ ةسمخ ]¦ح qb¦لأسا ،ةصقان ةHساسأ تامولعم تنا[ اذإ
b قcاتملا لVةع. 
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 ةBCDعلا تاتبموEFلا ةلم]ت

 لولأا تUموQRلا ةلمMت
�q عضومتلل ةفلتخم تاهاجتا ةثلاث ح],قا مث .تاءاعدلاا ةHقادصمو pّq,متلاو د�دحتلا ثHح نم ،دجوُ نإ ،Pbاحلا فصولا مHّق

b لودج 
 :حضّو ،ەاجتا ل»ل .Wتخم

 .رارقلا ذاختا وأ ءا��لا قاHسو ةMAلولأا وذ روهمجلا .١

 .ةح],قملا ةعفنملاو لHمعلا جاHتحا .٢

 .عضومتلل ةحضاو ةراcع .٣

 .ەاجتلاا معدت b]¦لا ةمدقملا قئاقحلا .٤

 .ةلدأ همعدت مل ام هنم ققحتم p,غ ەراcتعا عم ،لئادcلا نع لمتحملا pّq,متلا .٥

 .ەاجتلاا مHيقتل بولطملا ددحملا ثحcلاو تاضا],فلاا .٦

 لصفا .اهرفوت درجمل ةpّq,مم ام ةHصاخ نأ ض],فت لا .ةHسفانت ا�ازم وأ opqسفانملا نع تامولعم وأ قوس جئاتن وأ ءلامع ءارآ قلتخت لا
 دعV فقوت .ددحم تاcثإ نود »عيمجلل« وأ »رخاف« وأ »دA ف« لثم تاءاعدا بنّجت .تاHضرفلاو تاp,سفتلاو ةمدقملا قئاقحلا opqب
 .اهًاجتا راتخأ ]¦ح رظتناو لودجلا

OPhiسg لصاوت eإ عضومتلا لOPحت à_اثلا تIموEFلا
a 

 :دادعلإ قباسلا لHلحتلاو تامولعملا مدختسا .عضومتلل ةHئدcم ةHضرف ەراcتعاV ]راتخملا ەاجتلاا لخدأ[ روّط

 .لHمعلل ةهجّوم ةغلV ،ةملاعلل ةحضاو ةHساسأ ةلاسر .١

 .عضومتلا معد� فHكو ،ةمزلالا داوملا وأ ةلدلأاو ،روحم ل»ل ةددحم روش´م ةركف عم ،ىوتحملل رواحم ةثلاث .٢

 لصاوتلا ىوتحم وأ ضورعلا وأ عقوملا وأ فHلغتلا لثم ،ةcسانملا تاقHبطتلاو اهنMAكتو روصلا لمش¶ قسlم يVW ەاجتا .٣
 .عضومتلا نع تاراHتخلاا ّ-,عت فHك ّ�ف .abامتجلاا

 .ەاجتلاا دامتعا لcق اهمسح بج� b]¦لا opqسفانملاو ءلامعلاV ةقلعتملا ةلئسلأا مهأ .٤

�q طقف ةمدقملا قئاقحلا Pإ دنlسا
b عقاولا تاءاعدلااHم .ة,pّq ضوبMب حopq صوتلاHلإا تاVعادHغ تاضا],فلااو ة,p بنّجت .ة-,تخملا 

 تcلط اذإ لاإ امًسا وأ ارًاعش ¹̧�´ت لاو ،اWًتخم درلا لعجا .روهمجلاو ةملاعلا عMن عم جئاتنلا فHّك .ةماعلا ةغللاو ةموعدملا p,غ دوعولا
 .كلذ

 دامتعلاا لUق ةعجارملا
 ءb̧�لا لوق نوسفانملا عيطتس¶ له ؟ءاعدا ل[ �ع لHلدلا ام ؟روهمجلل ةمهم ةعفنملا له ؟هم�دقت عيطتس~ ام ةلاسرلا سكعت له
 ؟opqسفانملا وأ ءلامعلا ثحV للاخ نم ققحت Pإ جاتح� يذلا امو ؟ةHقادصمV هسفن
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BCDبطت لاثم تاتبمورب

 ة<راجتلا ةملاعلا عضومتل 4

 ةBCDعلا ةخس=لا
q¼ا],فلاا لاثملا اذه حضّوي

b م روك�د ةملاعل,qqPb ود� ةعونصمAًك اHفHعضومتلا فاشكتسا ة Vانطصلاا ءا[ذلاab، طت مثMAلئاسرلا ر 
 .opqسفانملا وأ ءلامعلل ثحV رَجُ� ملو ،ةHمHلعت ضارغلأ ةممصم تامولعملا .يcWلا هجّوتلاو ىوتحملاو

 مادختسلاا ةقABط
�qاثلا تcمو-,لا خس~ا مث .عضومتلا تاراHخ عجارو ةد�دج ةثداحم Pإ لولأا تcمو-,لا خس~ا

b إP ەاجتا فاشكتسلا اهسفن ةثداحملا 
 .ةHصوت ل[ ءارو ةلدلأاو قطنملا مHّق ؛جئاتنلا فلتخت دق .ةحاسملا ل¾ش د�دجت

 عضومتلا تاراDخ رOPطت لولأا تIموEFلا
�q صصختم[ فWّت

b راجتلا تاملاعلا عضومتAصو ةHلا اهلئاسر ةغاlسMAقHلاتلا تامولعملا مدختسا .ةHضا],فا ةملاع نع ةHة: 

�q اAًود� ةعونصم ة�Hشخ qqPb,م روك�د تاجتنم •
b مW. 

 .تلاواطلل ةp,غص تاراوسسكÁو ،طئاح عطقو ،ةAروك�د نٍاوص :تاجتنملا •

 .خــــAراوت وأ ءامسأ ةفاضÃب تاجتنملا ضعV صHصخت نكم� •

 .يWم هHنج 1,800و opq 700ب راعسلأا حوا],ت •

 .لمع ما�أ P 7إ 5 نم جاتنلإا قرغتس¶ •

 .ا�ادهك تاجتنملا م�دقتل ةcسانم تاوبع رفوتت •

 ،ناتلمتحم ءا�� ات�سانم امه ةدوجوم ةحاسم ل¾ش د�دجتو د�دج لqq,م Pإ لاقتنلاا ةcسانمV ة�ده م�دقت .ءلامعلل ثحV رَجُ� مل •
 .ءلامعلا ثحV نم ةدكؤم جئاتن اتسfلو

 .opqسفانملل ثحV رَجُ� مل •

 .»لqq,م ل[ Pإ ءفدلا فHضت ةدوجلا ةHلاعو ةدA ف عطق« :وه Pbاحلا انفصو

لاوأ
ً

 .تاءاعدلاا ةHقادصمو pّq,متلاو د�دحتلا ثHح نم فصولا اذه مHّق ،

 تاهاجتلاا دحأ[ »ةحاسملا ل¾ش د�دجتل ةp,غص تافاضإ« جردأ .تامولعملا Pإ دنlس� عضومتلل ةفلتخم تاهاجتا ةثلاث ح],قا مث
 .لضفلأا راHخلا هنأ ضا],فا نود ،مHيقتلل
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 ةBCDعلا تاتبموEFلا ةلم]ت

 لولأا تUموQRلا ةلمMت
�q تاهاجتلاا ضرعا

b تخم لودجW نمضتي: 

 .ءا��لا ةcسانمو فدهتسملا روهمجلا .١

 .لHمعلل ةمدقملا ةعفنملا .٢

 .ةح],قملا عضومتلا ةراcع .٣

 .اهمعدت b]¦لا جتنملا قئاقح .٤

 .opqسفانملا وأ ءلامعلا ثحP Vإ جاتحت b]¦لا تاضا],فلاا .٥

�q ناتدA ف ناتpq,م امهنأ ض],فت لا ؛جتنملل صئاصخ يودHلا جاتنلإاو صHصختلا .ةHسفانت ا�ازم وأ قوس جئاتن وأ ءلامع ءارآ قلتخت لا
b 

 دعV فقوت .تاHضرفلاو تاp,سفتلاو ةمدقملا قئاقحلا opqب pّq,م .لHلد نود عــــ�A مHلسlلا وأ ةcسانم راعسلأا نأ ض],فت لا .قوسلا
 .اهًاجتا راتخأ ]¦ح رظتناو لودجلا

 ةحاسملا دmدجت ەاجتا رOPطت à_اثلا تIموEFلا
 :دادعلإ ةمدقملا تامولعملا مدختسا .عضومتلل ةHئدcم ةHضرف ەراcتعاV »ةحاسملا ل¾ش د�دجتل ةp,غص تافاضإ« ەاجتا روّط

 .لHمعلل ةهجّوم ةغلV ،ةملاعلل ةحضاو ةHساسأ ةلاسر .١

 .عضومتلا معد� فHك حيضوتو ،ةمزلالا ةcWAلا داوملا وأ ةلدلأاو ،روحم ل»ل ةددحم روش´م ةركف عم ،ىوتحملل رواحم ةثلاث .٢

 .راHتخا ل[ p,سفت عم ،تاجتنملا تاوبع ضرع ةقA طو روصلا نMAكتو رMAصتلا لمش¶ قسlم يVW ەاجتا .٣

 .ەاجتلاا دامتعا لcق اهمسح بج� b]¦لا opqسفانملاو ءلامعلاV ةقلعتملا ةلئسلأا مهأ .٤

�q طقف ةمدقملا جتنملا قئاقح مدختسا
b عقاولا تاءاعدلااHغ دوعولا بنّجت .ة,p ةموعدملا Ìوأ ةمادتسلاا وأ ةناتملا وأ راعسلأا نأش 

 .»عيمجلل Pbاثم« وأ »رخاف« وأ »دA ف« لثم ةماعلا تاراcعلا بنّجت .تاجتنملا ءادأ وأ ةدوجلا

 وأ ءلامعلا ءارآ وأ اهتاcيطش� وأ تاجتنملا داعVأ قلتخت لا .اهنم ققحتملا جئاتنلاو ةHعادVلإا تاHصوتلا opqب pّq,مو ،اWًتخم درلا لعجا
 .opqسفانملا عم تانراقم

 دامتعلاا لUق ةعجارملا
 هسفن ءb̧�لا لوق نوسفانملا عيطتس¶ له ؟ةعفنملا ەذه روصلاو ىوتحملا حضّوي له ؟لHمعلل حضوأ ةعفنملا ەاجتلاا لعج� له
VقادصمHلا ءلامعلا نم ةلدلأا امو ؟ة¦[b ف رظنلا ةداعلإ انعفدت وأ ەاجتلاا اذه معدت دقH؟ه 
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DISCLAIMER 

 

This document and its contents are intended for informational and educational purposes only and do not 
constitute legal, financial, or business advice. While the strategies and frameworks outlined herein are based on 
industry best practices, implementation outcomes may vary depending on individual business contexts and 
market conditions. 

The author and DXtera are not liable for any direct, indirect, or consequential loss or damage arising from the 
use of this framework. Users are encouraged to seek professional advice tailored to their specific circumstances. 

All content, designs, and materials in this document are the intellectual property of DXtera and may not be 
reproduced, redistributed, or sold without prior written permission. 

This framework is provided in good faith, and its use is subject to compliance with applicable laws and 
regulations in Egypt and other jurisdictions. 

 

 

 ة,لوؤسملا ءلاخإ

 

 ةـــــــHلام وأ ةـــــــHنوناق ةراـــــــشlسا لاوـــــــحلأا نـــــــم لاـــــــح يأـــــــV ل¾ـــــــشُ¶ لاو ،طـــــــقف ةـــــــHمHلعتو ةـــــــHتامولعم ضارـــــــغلأ ەاوـــــــتحمو دنlـــــــسملا اذـــــــه دـــــــعُ�
�q تاــــــــسرامملا لــــــــضفأ �ــــــــع ةــــــــH´بم هــــــــHف ةدراوــــــــلا رــــــــطلأاو تاHجHتا],ــــــــسلاا نأ مــــــــغرو .ةــــــــAراجت وأ

b فــــــــلتخت دــــــــق جئاــــــــتنلا نأ لاإ ،لاــــــــجملا 
Vسلا فلاتخاHوسلاو يراجتلا قا�[

b مدختسم ل»ل. 

 قـــــــيبطت نـــــــع ةـــــــجتان راÍqأ وأ ة��اـــــــcم p,ـــــــغ وأ ة��اـــــــcم رئاـــــــسخ يأ نـــــــع ةـــــــHنوناق ةHلوؤـــــــسم يأ اp,تـــــــسك�د ةـــــــك�� وأ فـــــــلؤملا لـــــــمحتي لا
 .ىوتحملا اذه

 .تاHصوتلا نم يأ قيبطت لcق ةصاخلا مهفورظل ةcسانم ةصصختم تاراشlسا �ع لوصحلاopq Vمدختسملا حصنن

ـ�ــــــل ةـــــــظوفحم هـــــــتاMAتحمو دنlـــــــسملا اذـــــــهب ةـــــــصاخلا ةـــــــA كفلا ةـــــــÎHلملا قوـــــــقح عـــــــيمج  وأ اـــــــهعAزوت وأ اهخـــــــس~ زوـــــــج� لاو ،اp,تـــــــسك�د ةك�
 .قبسم b-�اتك نذإ نود اهعHب

�q اـــــــهب لوـــــــمعملا حئاوـــــــللاو opqناوـــــــقلا ماـــــــ¾حلأ همادختـــــــسا عـــــــضخAو ،ةـــــــHن نـــــــسحV راـــــــطلإا اذـــــــه مَّدـــــــقُ�
b روهمجAـم ةـــــــWعلا ــــــ ÑHو ةـــــــ�q

b يأ 
 .اهيف همادختسا متي ىرخأ ةلود
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